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Objectives of CBI Data 

To support Exports to the EU by reducing 
complexity of the EU market and Market Access 
requirement by Information. 

This is Europe: 
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Nowadays:  
EU = 27 diferent 
Countries 



• Market Intelligence:  
market highlights on EU level for subsectors, describing promising 
export markets, trends and segments and prices and price 
developments;  
 
• Marketing Intelligence: doing business intelligence on EU level …, 
which helps you with country selection, competitor analysis, 
product strategy, .., finding buyers, and promotion strategy;  
 
• Fact sheets: specific market intelligence on country level for 
subsectors or product groups;  
 
• EU buyer requirements: overview of legal and non-legal market 
access requirements in the EU.  

 

What Information is         provided? 

3 

Information on 

And on how to 
access and use this 
information 



how to access and use     this information is 
important, because it       is a lot of 
information: 

+ 5 more 4 

So it is 
important to 
have a question  
or to know what 
You are looking  
for – or look for  

Only on market  
intelligence 
there are 17  
chapters with  
up to 9 pages 



further orientation 
you will find on the CBI web side: 
 www.cbi.eu/marketinfo e.g.  

 
 

  

 through the following available exports manuals:  
 

• Exporting to Europe – an introduction to the European market;  

 

• Export planner – how to plan your export process;  

 

• Your guide to market research – practical and low cost research methods;  

 

• Your image builder – how to present yourself on the EU market;  

 

• Your expo coach – selection, preparation and participation in trade fairs;  

 

• Digging for gold on the Internet – Internet as a source for market 

   information;  

 

• Website promotion – how to promote your website in the EU.  
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Next Step: 

Now we presume you have your basic information and you 
checked you company structure and decided you want to export 
and you have decided that the EU is an optional Export Market.  

 

Remaining 2 principal Questions: 

 

1. What product?  !!! That will be one of the products you have: 
1 – 3?! 

 

2. What market in Europe?  ???? More difficult! 27 Countries and 
more than 1 criteria as we will explain to you: 

 

Let us call up and check Market intelligence on basis of 

your decided product – fish and fish fillets: 
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Market intelligence: 
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Klick on 
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Promising EU export markets: frozen fish and 
fish fillets 
 
 
This module explores the developments in European 
markets and helps to identify market opportunities 
for frozen fish and fish fillets in particular tuna, 
hake, pollack, freshwater species, salmon, …. 
 
 
The most interesting markets in the EU are the 
established Southern and Western European 
countries due to their size and large trading capacity. 



Promising EU export      markets: frozen fish and 
fish fillets 
 

• Opportunities and threats in the EU market 

+The EU market is one the largest markets in the … 

+ EU production has been declining in recent … 

+ Frozen FFF are becoming more in demand …convenience …. 

• Demand and developments in the EU 

Centre for the Promotion of Imports from developing 
countries | May 27, 2010 
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Promising EU export      markets: frozen fish and 
fish fillets:     
  further Information on EU market: 

Centre for the Promotion of Imports from developing 
countries | May 27, 2010 
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The economic crisis had a severe impact on the demand for FFF. 
At the end of 2008 and throughout 2009 demand suffered 
because consumers were spending less on groceries and on 
higher prices articles, such as FFF.  
Lower priced fishery products relatively new to the EU market 
(e.g. pangasius, tilapia) profited from this development 

Do I need 
further 
General  
Input ? or 
Is it just 
 
Nice to 
have? 
 
Or 
 
Eating  
my Time? 
 
Have de- 
cided +go 
on 
 
 



I am principally decided      EU and focus countries, 
what are my questions        now?: 

Which areas and segments do I best fit in, which trends do I 
need to understand: 
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Am I competitive on the EU market, where how would I 
achieve best prices 

Import regulations and EU buyer requirements, Market 
Access Requirements are well defined and relevant, do I 
know (about) them all? 
What do I still have to do to meet them? 

What is behind it? 



EU buyer requirements 
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EU buyer requirements 
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Buyer Requirements:          more than 1 way to approach it: 

             buyer requirements of your product: 
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special  
Interest 

klick 



Leads you on CD to: 
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You get 
an 
over-
view 
    + 



Leads on CD deeper         into the subject: 
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Here 
you can 
dive 
further 
into the 
subject 

The following contaminants are covered in the legislation and  
further divided into subgroups. 



Buyer Requirements:          more than 1 way to approach it: 

     buyer requirements of your product: 
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Further Options 2) you go through: 

 

Or 3) 
ADEX FACT SCHEETS 
 
 OR  
pass it on to your 
QM (responsibility?) 



Thank You! 
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You have decided for your favorite markets, now it is 
time to strategize. Important items: Competition and 
Price: 
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Avoid surprises!! 


